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Disclaimer
This presentation has been prepared by Cloopen Group Holding Limited (the “Company”) solely for informational purposes and has not been independently verified. No

representations, warranties or undertakings, express or implied, are made by the Company or any of its affiliates or advisers as to, and no reliance should be placed upon, the

accuracy, fairness, completeness or correctness of the information or opinions presented or contained in this presentation. None of the Company nor any of its affiliates or advisers

accept any responsibility whatsoever (in negligence or otherwise) for any loss howsoever arising from any information presented or contained in this presentation or otherwise arising

in connection with the presentation. The information presented or contained in this presentation is subject to change without notice and its accuracy is not guaranteed.

Certain statements in this presentation, and other statements that the Company may make, are forward-looking statements. These statements reflect the Company’s intent, beliefs or

current expectations about the future. These statements can be recognized by the use of words such as “expects,” “plans,” “will,” “estimates,” “projects,” “intends,” “anticipates,”
“believes,” “confident” or words of similar meaning. These forward-looking statements are not guarantees of future performance and are based on a number of assumptions about the

Company’s operations and other factors, many of which are beyond the Company’s control, and accordingly, actual results may differ materially from these forward-looking

statements. Neither the Company nor any of its affiliates or advisers have any obligation and they do not undertake to revise forward-looking statements to reflect future events or

circumstances.

This presentation does not constitute an offer to sell or issue or an invitation to purchase or subscribe for any securities of the Company for sale in the United States or anywhere else.

No securities of the Company may be sold in the United States without registration with the United States Securities and Exchange Commission (the “SEC”) or an exemption from

such registration pursuant to the Securities Act of 1933, as amended (the “Securities Act”) and the rules and regulations thereunder. No part of this presentation shall form the basis of

or be relied upon in connection with any contract or commitment whatsoever. Specifically, these materials do not constitute a “prospectus” within the meaning of the Securities Act.

This presentation does not contain all relevant information relating to the Company or its securities, particularly with respect to the risks and special considerations involved with an

investment in the securities of the Company and is qualified in its entirety by reference to the detailed information in the prospectus and other filings with the SEC.

In evaluating its business, the Company uses certain non-GAAP measures as supplemental measures to review and assess its operating and financial performance. These non-

GAAP financial measures have limitations as analytical tools, and when assessing the Company’s operating and financial performances, investors should not consider them in

isolation, or as a substitute for any consolidated statement of operations data prepared in accordance with U.S. GAAP.
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CPaaS

Reach Users Full Lifecycle Marketing 
Management

Product Evolvement for Marketing Scenarios

7Moor 
Telemarketing

Cloud
7Moor Marketing 

Robot

RongXi Contact 
Center

Large-Enterprise 
Customers

SMEs Customers

EliteCRM

EliteCRM：Leads and Sales Process Management

Juke 
Marketing 

Cloud

Reduce costs & Enhance Operating Efficiency

Juke Marketing Cloud：Public-to-private domain traffic conversion & Remarketing
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CPaaS

Reach Users Closed-loop Services for 
Enterprises

Product Evolvement for Service Scenarios

7Moor 
Customer 

Service Cloud
7Moor After-
sales Cloud

RongXi Contact 
Center

Large-Enterprise 
Customers

SMEs Customers

7Moor After-sales Cloud: empower businesses to achieve workflow online management

Omni-channel, Online Communication



Solid Progress in Recent Months
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Cloopen and Tencent Cloud entered into a Cooperation 
Framework Agreement to form a long-term partnership for the 
Company’s CC products in October 2021

Cooperation with Tencent

7Moor CC won the first order from one of Thailand’s largest 
commercial banks, marking an important milestone in our 
overseas expansion plan

Business Milestone in 
Southeast Asia Market 



2021Q3 Performance at a Glance

43.5%
Gross Margin(1)

Note: (1) 2021Q3 based on unaudited management accounts. (2) Active customers at the end of any period refers to customers which had over RMB50 in annual spending in the preceding 12 months in  LTM. (3) Large-enterprise customer refers to customers which had over RMB700K (equivalent to 
~US$100K) in annual spending in LTM. (4) As of  September 30st,2021. (5) Adjusted EBITDA is a non-GAAP financial measure, See “Non-GAAP Financial Measure” for information on how the Company defines and calculates the non-GAAP financial measure, A reconciliation of non-GAAP adjusted 
EBITDA to net loss is set forth at the end of this document, (6) To calculate dollar-based net customer retention rate for a given period, the Company first identifies all customers for solutions that it offers on a recurring basis, unless otherwise specified, with over RMB1,000 in monthly spending in the 
preceding period, then calculate the quotient from dividing the revenue generated from such customers in the given period by the revenue generated from the same group of customers in the preceding period. Solutions that the Company offers on a recurring basis include CPaaS solutions and cloud-
based CC solutions deployed primarily on public cloud, for which the Company charges a combination of seat subscription fees and related resource usage fees. The dollar-based net customer retention rate for customers with over RMB1,000 in monthly spending for the 3 months ended September 30, 
2021 was 95.9%. And the dollar-based net customer retention rate for all active customers was 97.5% for the third quarter of 2021

12,244
Active  Customers(2)(4)

219
Large-enterprise 

Customers(3)(4)

RMB276.1 mm
Revenue(1)

- RMB58.8 mm
ADJUSTED EBITDA(5)
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107.1%
Dollar-based Retention Rate

for all active customers for the 12 months ended 
September 30, 2021. (6)
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Robust Revenue Growth
Total Revenues and Breakdown 
(RMB mm)

Note: (1) Other services include mobile network operator services and cloud-based value-added services. (2) Unaudited. 

66.0 
101.7 101.5 114.7 102.0 99.6
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108.3
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Operating Efficiency
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(1) The net margin for 2020 was -65.1%. The net margin for the three months ended March 31, June 30 and September 30, 2020 was -36.0%, -33.6% and -49.1%, respectively. The 
net margin for the three months ended March 31, June 30 and September 30, 2021 was -83.6%, -38.6% and -40.6%, respectively. 

(2) Unaudited.
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LTM number of large-enterprise customers 
and their revenue contributions(1)
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Dollar-based Customer Retention Rate
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Note: (1) To calculate dollar-based net customer retention rate for a given period, the Company first identifies all customers for solutions that it offers on a recurring basis, unless otherwise specified, with over RMB1,000 in 
monthly spending in the preceding period, then calculate the quotient from dividing the revenue generated from such customers in the given period by the revenue generated from the same group of customers in the preceding 
period. Solutions that the Company offers on a recurring basis include CPaaS solutions and cloud-based CC solutions deployed primarily on public cloud, for which the Company charges a combination of seat subscription fees 
and related resource usage fees. (2) Calculated with customers which had over RMB50 in annual spending in the preceding 12 months, i.e., active customers.

Impact of Covid-19 2021Q1 Recovered to 110%+ 2021Q2 remained steady at 
approximately 110%
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(2)(2) (2) (2)(2)

(1) (1) (1) (1)

(2)

(1) (1)

(2)

Primarily due to the impact from new 
regulations on K12 after school tutoring. 
Excluding its impact, dollar-based net 
customer retention rate remained sound 
above 100%



2021Q4 Guidance

2020Q4 2021Q4* Growth rate*

Revenue (in RMB)
(Unaudited) 258.7mm 328.0mm-333.0mm 26.8%-28.7%
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* The above outlook is based on the current market conditions and reflects the Company’s current and preliminary estimates of market and operating conditions and customer 
demand, which are all subject to substantial change and uncertainty, such as the impact of the COVID-19 outbreak and the new regulations on K-12 after-school tutoring in China.
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Non-GAAP Financial Measures 
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The company uses adjusted EBITDA and non-GAAP net loss as additional non-GAAP financial measures, in evaluating its operating results and for financial

and operational decision-making purposes.

The Company defines adjusted EBITDA as net loss excluding depreciation and amortization, interest expenses (income), net, income tax expense (benefit),

share-based compensation, investment loss (income), gain from disposal of subsidiaries, net, share of losses of equity method investments, change in fair value

of warrant liabilities, impairment loss of long-term investments, change in fair value of long-term investment, and foreign currency exchange losses (gains), net.

The Company defines non-GAAP net loss as net loss excluding share-based compensation, gain from disposal of subsidiaries, net, impairment loss of long-term

investments and change in fair value of warrant liabilities. The Company believes that such non-GAAP financial measures provide useful information to investors

and others in understanding and evaluating its operating results.

The non-GAAP financial measure adjusts for the impact of items that the Company does not consider indicative of the operational performance of its business

and should not be considered in isolation or construed as an alternative to net loss or any other measure of performance or as an indicator of its operating

performance. Investors are encouraged to compare the historical non-GAAP financial measure with the most directly comparable GAAP measures. Adjusted

EBITDA and non-GAAP net loss presented here may not be comparable to similarly titled measures presented by other companies. Other companies may

calculate similarly titled measures differently, limiting their usefulness as comparative measures to the Company’s data.

A reconciliation of the historical non-GAAP financial measures to their respective most directly comparable GAAP measure has been provided in the tables

included above. Investors are encouraged to review the reconciliation of the historical non-GAAP financial measures to their respective most directly comparable

GAAP financial measures. In light of the foregoing limitations, you should not consider adjusted EBITDA and non-GAAP net loss as a substitute for, or superior

to, their respective most directly comparable financial measures prepared in accordance with GAAP. The Company encourages investors and others to review

financial information in its entirety and not rely on a single financial measure.


